
EAU CLAIRE AREA ECONOMIC DEVELOPMENT CORPORATION

www.eauclaire-wi.com

VOLUME 8 ISSUE 2 
SUMMER/FALL 2007

Featured Sponsors

Verve
The Spirit of Small Business

The Eau Claire Area EDC has partnered with Realityworks, Inc. 
to launch an applied technology version of the Idea Challenge. 
Realityworks is seeking new product ideas 
that use their patented sensor technology 
and will award $3,000 cash and R&D 
assistance to the individual with the best 
idea.

An online video is available on the ECA-
EDC website (www.eauclaire-wi.com) that 
describes the capabilities of the technology. 
Those with ideas for products using the 
technology can submit their ideas online 
using the Idea Challenge application form; 
submitted ideas will remain the property of 
the participant. Realityworks has recently 
targeted the toy and medical device industries for possible new 
product development.

Ideas submitted for the applied technology Idea Challenge will be 
reviewed by Realityworks, in conjunction with ECA-EDC staff and 
Board members. The participant with the winning idea will receive an 
opportunity to license the technology to take their idea to market or 
work with Realityworks’ product development team.

WRR Environmental 
Services
Recently, WRR Environmental Services incurred losses 
to portions of their facility due to an accidental fire, 
and we’d like to share a little more background on 
what WRR does and how their business is an asset to 
the Eau Claire area.

WRR Environmental Services is one of the 
leading environmental companies in North 
America.  They specialize in hazardous 
(flammable, not toxic) waste management 
and solvent recycling, primarily dealing with 
products from industrial applications including 
paint coating, printing, and circuit boards. 
WRR utilizes advanced technologies including 
thin film operators, fractional distillation columns, 
molecular sieves, reactors, and mechanical 
equipment, and recycles 25 million pounds of 
waste annually.

idea challenge underway-
NEW PRODUCT IDEAS sought 
FOR SENSOR TECHNOLOGY

continued on page 2

As a creative and global enterprise, Realityworks must vigilantly 
guard its intellectual property, patents and trademarks in order 
to protect and preserve products, inventions, and even future 
innovations around the world. Through the Applied Technology Idea 
Challenge, Realityworks is seeking opportunities to license products 
or partner with individuals on new types of experiential learning 
products that leverage its patented technology. 

The core of this technology covers products that request, accept, 
signal, and record completion of “care” by a user. A key example is 
their award-winning infant simulator, which looks and feels like a real 
infant and requires true-to-life infant care. The simulator also records 
and reports every interaction with the user, making the product a 

realityworks’ sensor technology

see REALITYWORKS, page 2

AREAGrowth

Timm Boettcher, President, 
Realityworks, Inc.
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powerful, interactive teaching tool with a 
detailed measure of performance. 

Realityworks’ investment in the Idea 
Challenge demonstrates the company’s 
commitment to encourage emerging talent 
who share in its creative spirit, and to 
identify potential partners in innovation 
along the way. 

This program is made possible in part 
through grant funding from the Wisconsin 
Entrepreneurs’ Network. For more 
information on Realityworks, check out their 
website at www.realityworks.com.

CYOB contest Winners

WRR Environmental Services cont. from page 1

Business Continues
While some of WRR’s 85 employees are temporarily on layoff due 
to recent fire damage at the facility, jobs will be reinstated in the 
next few months once equipment is up and running says Chuck Terry, 
vice president of sales and marketing.  The ECA-EDC is working with 
WRR to establish programs to assist in rebuilding the company and is 
looking at methods to address short term cash flow needs.

Community Service
WRR partners with Eau Claire County to host a Clean Sweep 
collection program. The clean sweep is an opportunity for area 
residents to eliminate hazardous products such as paint, paint 
thinners, batteries and light bulbs from their homes and landfills and 
have them disposed of properly.

WRR also serves the community through RESCO, a division of WRR, 
which responds to emergency cases of hazardous material release 
on land and in water, such as oil spills.

Emerging/Growth category
Automated Notification Systems, Inc. – ANS, Inc. is a high-tech 
company that has developed ESAN (Electronic Scan And Notify) 
technology that electronically scans the inside of a box or other 
storage receptacle for its contents and notifies its customers of 
the presence or absence of items.  ANS, Inc. will integrate the 
technology into a number of security markets providing contents 
monitoring of receptacles such as storage lockers, school lockers, 
equipment and inventory management systems.

“ANS, Inc. is honored to be the 2007 award winner of the Eau 
Claire EDC’S Creating Your Own Business contest,” says ANS, Inc. 
president Daniel Kunkel. “We look forward to showing the public our 
product and moving forward with continued development plans.”

Micro-Business category
Becki’s Mediterranean Olive Salsa – Becki’s Mediterranean Olive 
Salsa is a wholesale business dedicated to high quality gourmet 
salsas and condiments. Becki’s Mediterranean Olive Salsa can be 
found at the Eau Claire Farmer’s Market, Just Local Food, and local 
grocery stores, with expansion to larger retailers in progress.

Award Ceremony Details on back cover

continued from page 1
realityworks

Residential Clean Sweep - November 10; 9am to 1pm 
Business Clean Sweep - see website below for details 
For a complete list of disposable household products, or for more 
information about the Clean Sweep, visit Eau Claire County’s website 
(www.co.eau-claire.wi.us/Recycle/cleansweep.htm).

maletto packaging  
opts for local  
expansion
Maletto Packaging, located in the Chippewa 
Valley Industrial Park, is moving forward with 
expansion plans of their Eau Claire operations. 
Originally slated to occur in southeastern 
Wisconsin, the expansion will increase tax base 
and employment here in Eau Claire.

While assisting Maletto Packaging in their 
due diligence process, the ECA-EDC identified 
building and technical assistance options, while 
also providing an outline of financial programs 
that could be utilized in their project.  

“My first contact was with an ECA-EDC 
volunteer, who immediately brought in their 
staff to listen to my concerns and talk about 
our expansion plans,” stated Dave Maletto.  
“During that meeting, the EDC facilitated a 
discussion that enabled us to see a strong future 
at our existing site. Rather than cutting jobs in 
Eau Claire and having two locations, we are 
now planning to expand our building and grow 
employment.”

Without the expanded outreach efforts of the 
Area Business Development Committee and the 
use of volunteer outreach in our efforts, the Eau 
Claire area would have seen a loss of jobs and 
no increase to the local jurisdiction’s tax base.



Moving Innovation Forward

Many inventors strive to cure society’s ails, 
but some are just trying to cure their own.  
By identifying problems in everyday life, 
ordinary people take problem solving to 
an extraordinary level to improve the way 
we live.

Thomas Edison is one of the most famous 
inventors in history.  His claim to fame: 
Edison invented the light bulb.  By no 
coincidence, Edison was also afraid of the 
dark.  This self-taught scholar analyzed a 
problem, and the solution put the world in a 
new light.

Inventors come from all walks of life, 
and you fit the mold.  If you or someone 
you know is an inventor, call us and 
take advantage of opportunities like an 
Inventors and Entrepreneurs Club and the 
Idea Challenge.

the Inventor  
in us all
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Starting a business can mean big risks.  What can be done to ensure 
a business venture makes it in the long run?  While there are never 
guarantees, starting a business operation out of an incubation facility 
makes it more likely to succeed than the 
average small business – 52 percent 
more likely according to the National 
Business Incubator Association (NBIA).

Business incubators are rental facilities 
that provide client companies with 
business support services and resources 
designed to meet the needs of start-up operations.  Incubators provide 
substantially lower start-up costs while creating a network of contacts in 
a shared facility. 

Wisconsin leads the nation in number of business incubators per 10,000 
businesses according to the Milken Institute.  The WI Department of 
Commerce reports over 45 incubators operate in Wisconsin today.  

The Chippewa Valley houses several business incubators including 
NanoRite Innovation Center (left), the Chippewa Valley Innovation 
Center (above), Banbury Place, and the University of Wisconsin-Stout’s 
Technical Business Incubator.  These facilities are an integral part of the 

growing technology 
corridor stretching from 
Chicago to the Twin 
Cities.

Many incubation sites, 
including NanoRite 
and Stout’s Technical 
Business Incubator, 

have ties to surrounding educational institutions, benefiting tenants 
who, University of Minnesota representatives say, often want long-term 
associations with these colleges in order to utilize equipment, expertise, 
and students.

nurturing new business

Partnering Agencies:
UW-Eau Claire Entrepreneurship Program, Western Dairyland, 
UWEC Small Business Development Center, Wisconsin Entrepreneurs’ 
Network, UW-Stout Center for Innovation & Development, SCORE

www.eauclaire-wi.com
The ECA-EDC website is a great resource 
for expanding and start-up companies.  
Whether you’re in need of info now 
or later, you’ll always have current 
information at your fingertips.

Updated Market Statistics 
The ECA-EDC can help you with market 
research through customized searches 
based on location, including traffic 
counts, demographic reports, and more!
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ACROSS THE BOARD
A Message from  
the President

The last issue of Area 
Growth announced the  
ECA-EDC Board of 
Directors’ approval 
of Critical Talent as a 
major line of business.  
With the upcoming 
launch of a new 
marketing strategy that 

integrates our lines of business, the ECA-
EDC has immersed Critical Talent into the 
corporation’s approach to business growth in 
the Eau Claire area.

The Critical Talent, Business Recruitment, and 
Area Business Development committees are 
collaborating on a marketing campaign 
targeting skilled individuals with a connection 
to the Eau Claire area. The SMARTT 
Network, a Strategy for Marketing and 
Recruiting Top Talent, will use e-marketing 
outreach and community partnerships to share 
entrepreneurial, technology, and business 
development opportunities.

The SMARTT Database will be the driving 
force of the Network, capturing the skills and 
capacities of talented people. The database 
will give them the opportunity to market their 
skills to local employers and explore new 
business opportunities with early-stage and 
growing companies in the Eau Claire area.  
Talent can communicate skills confidentially 
and at no cost. As the database becomes 
populated, employers will be able to search 
the database for skills necessary to drive their 
business.

In addition, the Board has composed a task 
force to strategize about the long-term 
financial health and stability of the ECA-EDC. 
This group, led by former CEO and strategist 
for Mayo Health Systems, Bill Rupp, will meet 
in October, focusing on ways the corporation 
can become less dependent on public funding 
and financially self-reliant.

Dennis Pope,
Board President

committeE activities
AREA BUSINESS DEVELOPMENT
Chair: Connie Pedersen, M&I Bank
Seven members of the Area Business Development committee have 
been making calls on behalf of the ECA-EDC to existing area 
companies, promoting the services of the ECA-EDC and learning 
about how business is growing. Online surveys have been conducted 
to determine growth trends in the market and identify areas where 
the ECA-EDC or other economic development agencies can assist 
with expansion projects. The committee has also discussed a referral 
program for the ECA-EDC and recommended outreach to key 
organizations within the community.

business recruitment
Chair: Janice Lemminger, Manpower
The ECA-EDC and CVTC are working on joint marketing strategies 
for the Nanorite facility in order to advance opportunities for early 
stage businesses to locate in the Eau Claire area.  This marketing 
effort with CVTC is in addition to the other EDC campaigns that work 
toward attracting new business operations into the Eau Claire area.   
The spring business recruitment marketing campaign to select UW-
EC alumni was delayed so that the video could be used as part of a 
larger campaign with broader appeal that should achieve greater 
results for both business and talent recruitment to the Eau Claire Area.  

CRITICAL TALENT
Chair: vacant
The committee, in conjunction with ECA-EDC staff, has developed 
a strategy for marketing to and building relationships with former 
residents, alumni and others with ties to the greater Eau Claire area.  

Professional recruitment firms and local businesses that recruit talent 
to our market document that their personnel searches and placements 
have greater success when their top candidates have a connection to 
the area or larger region.  

The goal is to have the SMARTT Network designed and ready for 
implementation by the three major upcoming holidays: Thanksgiving, 
Christmas, and Deer Season. 

Community & Investor Relations
Chair: Julia Lokken, LarsonAllen
The Community & Investor Relations committee revised the Corporate 
Communications Plan to stretch over three years and cover 
communications with all audiences, from investors to media. The Board 
of Directors accepted the Plan as a working document. 

The committee is currently seeking new members for the remainder 
of 2007 and 2008 to work on investor recruitment and retention 
strategies, corporate communications, and corporate events.
If you are interested in sitting on any of our committees, please contact Erin Trowbridge 
at 715.834.0070 or erin.trowbridge@eauclaire-wi.com.

–Dennis Pope
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GOING GLOBAL:
International marketplace means success 
for Eau Claire companies

The Local Global Economy
Does the mixing of cultural business climates 
through outsourcing and other globalizing 
endeavors spell natural disaster? Not according 
to Labor Analyst Scott Hodek of the Wisconsin 
Job Service.

“Outsourcing allows companies to be competitive 
and keep costs down. Lower costs translate to 
lower prices for customers and higher profits for 
businesses,” says Hodek.

Tundra Semiconductor Corporation, parent 
company to Eau Claire-based Silicon Logic 
Engineering (SLE), is one of a handful of Eau 
Claire area companies that has taken an 
international approach – the company has a 
design center in Hyderabad, India and sales 
offices in Europe and Asia Pacific.

Hutchinson Technology, a Midwest company 
with an Eau Claire facility and a reputation as 
a world leader in precision manufacturing, has 
opened six international offices to accommodate 
the company’s international manufacturing 
operations.

Eau Claire companies no longer compete only 
against local and regional companies, which is 
why Hodek says it’s important for companies to 
have a global view and a global reach.

“What’s good for the global economy is usually 
good for everyone,” says Hodek.

Referencing an old economic metaphor, “a 
rising tide floats all boats” – when one nation’s 
economy prospers, other economies prosper 
simultaneously. The benefits of a global economy 
are not exclusive to whoever raises the tide.

Who would have thought that our health or a child’s safety might be 
in danger because of production practices over 6,000 miles away?   

Globalization is seeping into every corner of business and consumer 
activities these days, yet it’s sometimes easy to forget that some 
amazing things are happening around the corner and across the 
wide open sea.  Foreign economies have been on the economic fast 
track for some time, and the resulting developments are making big 
waves in international waters.

Global Economic Wonders 
Dubai, United Arab Emirates
Dubai is most known for its 
rapid development over the last 
25 years. With Financial City, 
Internet City, Knowledge City, etc., 
the city has become a construction 
giant. Cast colossal construction 
projects aside, and Dubai is still 
thriving, having created free 
zones for every trade and service 
sector imaginable. 

Shenzhen, China
What Dubai has done for 
the Emirates, Shenzhen has done for China. Shenzhen is among 
China’s leading high-tech development centers and has worked to 
develop seven major industries: computer software, communications, 
microelectronics and basic parts and components, audio-visual, 
mechatronics, key light industries, and energy.

With world economies booming, virtually all businesses can compete 
for international customers.  As companies and customers in distant 
countries step into this competitive environment, quality products 
produced in our area have new market potential. 

Dubai

Gain Your Portion of the Global Economy
If you are exploring export opportunities, the Wisconsin Department 
of Commerce (DOC) can provide assistance through International 
Outreach Consultants in each part of Wisconsin.

These consultants work one-on-one with Wisconsin businesses 
interested in initiating or expanding their international efforts. 
Wisconsin DOC international staff can help you by offering: 

technical assistance for all aspects of the export process;
explanations of foreign business practices and channels of 
distribution;
market research advice and direction;

•
•

•

locate agents or distributors through their 
network of international representatives;
emergency assistance in solving export 
problems

To learn more about the DOC’s services 
and to explore your business opportunities 
in the global economy, contact Eau Claire-
based John Konkel, Wisconsin Department of 
Commerce – International Division  by phone: 
(715) 874-4676 or email: john.konkel@
wisconsin.gov

•

•






